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* Private Banking France carried 100%
** Operational core businesses
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Individual
customers

Professionals

Individual
customers

Professionals

5.6m customers

400,000 customers

5.6m customers

400,000 customers

Outperforming the market thanks to
multi-channel retail banking
Outperforming the market thanks to
multi-channel retail banking

Back officesBack offices
Improving service quality and
optimizing costs through process
re-engineering

Improving service quality and
optimizing costs through process
re-engineering

CorporatesCorporates

Optimizing profitability through
cross-selling and control over risk
weighted assets

Optimizing profitability through
cross-selling and control over risk
weighted assets18,000 customers18,000 customers

EntrepreneursEntrepreneurs 40,000 customers40,000 customers

#1 among wealthy
customers

#1 among wealthy
customers

Increasing profitability and
maximizing value creation for
shareholders

Increasing profitability and
maximizing value creation for
shareholders

Private BankingPrivate Banking
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209 252

417

1222

1471

1732 1767 1735 1777

1904
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-5.3 - -0.3
-0.3 - 1
1 - 3.6
3.6 - 6
6 - 13

������������	�
���
���������������
������������	�
���
���������������

������
���	
��������������

������
���	
��������������

�����
��	���������	
�����������

���

�����
��	���������	
�����������

���

������ ���������
�!������������
������ ���������
�!������������

9	�����)	���5���	<�.�������	=)����

�9	$�2���	���5���
���	��	���	�,������	��.	�
����+���	��	���/�7

� ��5���	,�������	��	�)�	$���
,��$�����	�������

�'��	�*	�����	���**	5������	��	�
�������	�)��	��������.	7��	�*
 
"	��	��

�=�����+�+�	$�.����>�����
�(��*/�������	2������	,��1���



�
�������	��
�����
���

'-&��'-&��

��&��

��&�

�--- ��� ��� ��

=�����+�.	=���	=������

=���6����$�	�����

���	��7&	�)�	��������	��	�����	5���	2�	�2�+�	�	�	����	����+�
��	��	"��1���	��7&	����+�������	5��)	�	������	������$���
�**���



�
�������	��
�����
���

?��)	
�����	�*	"��*���2�����

���

���

���

���

���� ���� ���� ����

����������



�
�������	��
�����
���

���—��.���.+��	=+���$���

Private BankingPrivate Banking

Individual
customers

Professionals

Individual
customers

Professionals

CorporatesCorporates

#1 among
wealthy customers

#1 among
wealthy customers

5.6m customers

400,000 customers

5.6m customers

400,000 customers

Back officesBack offices

18,000 customers18,000 customers

EntrepreneursEntrepreneurs 40,000 customers40,000 customers
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* Plus 30,000 new customers from the French Treasury network
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* line decicated to incoming calls in response to a specific promotional effort
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